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We've built something pretty special — a brand people know and love all over the world.
These guidelines help you understand our trademarks and how to reference them correctly.

© 2026 Spotify AB. All rights reserved.



=

TRADEMARKS

So, what exactly is a trademark?

A trademark is a word, name, symbol, logo, sound, color or combination of these that identifies the
goods or services of a company and distinguishes them from everyone else's. When you see the
SPOTIFY name or our iconic green logo, you know exactly where it comes from. That's the power of a
trademark - it's a badge of origin, a promise of quality, and years of trust condensed into a single mark.

Word Marks Spotify' Logo Marks

Trademarks like SPOTIFY® and WRAPPED® protect the words Our green circle icon is a registered logo mark. The specific design,
themselves, in any font, style, or color. These are among our most colors, and look of a logo can be separately protected as a
powerful and important assets. trademark, independent of any word mark.




=

OUR PORTFOLIO

Spotify's Registered Trademarks

Below are some of our registered trademarks. This is not an exhaustive list — the absence of a name
doesn't mean we do not otherwise have rights or that we’ve waived them.

SPOTIFY WRAPPED | CASE 63 CULTURE NEXT DAYLIST
DISCOVER WEEKLY FRESH FINDS FUEGO MIXTAPES GACHA POP FRESH FINDS
HEAVYWEIGHT LA CRUDA MANSION REGGAETON MARROW MINT
R R RNB X RELEASE RADAR THE BILL SIMMONS PODCAST
THE RINGER YOUR DAILY PODCASTS

* Please note that this list isn’t exhaustive. This list reflects globally registered trademarks and is subject to change. Registration status may vary by jurisdiction and goods and
services. Registered marks may include both word marks and logo marks. Spotify AB and its affiliated companies also maintain rights in additional trademarks not listed here.
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EXTERNAL BRAND GUIDELINES

How to use Spotify trademarks

The Spotify trademark and our logo (“Spotify Marks”) are our most recognizable assets. They represent our reputation and our
relationship with listeners and content partners everywhere. It’'s critical to follow these guidelines which are required to use our
famous brand and our valuable trademark rights. All uses must comply with our Terms and Conditions of Use, which include
these guidelines, and where not expressly permitted require approval. Here’s what you need to know about the Spotify
trademarks.

Our House Trademarks

@ Spotify

Full Logo — Wordmark + Icon Icon Only

Use the icon alone only when space is limited or the Spotify
brand is already clearly established in context.

Our primary logo combines the Spotify wordmark with our
icon.
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USAGE RULES

Do This

v Use the Spotify name to identify our platform — e.g_, "Available on
Spotify" or "Follow us on Spotify."

v/ Use #Spotify when posting about our platform so the reference is
clearly tied to Spotify.

v Use our marks exactly as they appear in the Trademark List —
don't modify or alter their appearance.

v Use the ® symbol with registered Spotify trademarks, such as
SPOTIFY® and our logo.

v/ Always attribute content sourced from the Spotify platform with the
Spotify logo.

v Developers: refer to our Developer Brand Guidelines for specific
guidance.

Don't Do This

X Modify the appearance of Spotify trademarks or logos in any way.

X Adopt names, marks, designs, domain names, or social handles
confusingly similar to Spotify's trademarks.

X Imply a relationship or affiliation with Spotify when none exists.

X Use Spotify trademarks to promote products or services that
violate the law.

X Use Spotify trademarks in a derogatory, defamatory, or
disparaging way.

X Use Spotify trademarks to refer to any product or service other
than Spotify's.

X Use Spotify trademarks alongside your trademark, brand, identity
or that of a third party.

Note: These guidelines apply to all uses of Spotify’s Marks, unless you are subject to
separate, written usage guidelines as a licensee, approved developer, and/or partner of
Spotify. Spotify reserves the right to grant or deny third-party use of its marks at its sole

discretion. By using the Spotify Marks, you agree to follow our Terms of Service and all other
Spotify rules and policies. For questions regarding whether your usage is allowed, please
reach out to brandapproval@spotify.com for permissions and access to our brand guidelines.
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SPOTIFY WRAPPED

Your vedr.
Our trademark.

WRAPPEDR® is a globally registered trademark of Spotify and the name of our iconic annual
end-of-year campaign that gives every Spotify user a personalized snapshot of their year in
listening. It's one-of-a-kind, and so is the mark that names it.

Attribution is everything.

When referencing Spotify's Wrapped campaign, always make it clear you're talking about Spotify's Wrapped. The easiest way?
Use #SpotifyWrapped. This tag makes all the difference and ensures credit goes where it belongs.

If creating your own version, please use a generic alternative. WRAPPED® is uniquely ours.

Spotify Trademark Guidelines



Do This

v Reference Spotify's Wrapped campaign in editorial or social
content — e.g., "Have you seen your Spotify Wrapped snapshot
yet?"

v Use #SpotifyWrapped when posting about your Wrapped
results or someone else's.

v Use the words “snapshot,” “review,” “campaign”, or another
noun before the WRAPPED mark.

v Write news articles or commentary about the Spotify Wrapped
campaign as a cultural phenomenon.

v Share your own Wrapped results on social media.

Don't Do This

X Use "Wrapped" as a generic term for your own or anyone
else’s end-of-year campaign, summary, or recap — regardless of
platform or industry.

X Use “Wrapped” to mean a generic end-of-year campaign,
summary or recap.

X Use "Wrapped" in your brand's marketing or corporate
communications without attributing it to Spotify (e.g., referencing
"Wrapped" without the #SpotifyWrapped tag or Spotify context, in
a way that could imply your company created or is affiliated with
the campaign).

*Note: This doesn't apply to individuals sharing their own
Wrapped results on personal social media.

X Create or sell Wrapped campaign-style templates, share
cards, or visualizations that use Spotify's imagery or design.

X Use the Wrapped mark to promote a different company's
products or services.

X Reproduce or imitate Spotify's Wrapped campaign visual
design, artwork, or data visualizations for non-Spotify Wrapped
content without explicit permission.
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Redal-World Examples

v/ ALLOWED v ALLOWED

"My #SpotifyWrapped says | listened to my top artist for 847 hours this A journalist writes: "Spotify Wrapped dropped today, and the intermet is
year, which feels both accurate and impressivel already losing it over everyone's listening stats."

v ALLOWED X NOTALLOWED

A third-party brand posts: "Here's our Wrapped for 2025" — using

e "Wrapped" to label their own year-in-review content without Spotify

L attribution.
X NOT ALLOWED X NOTALLOWED
Selling "Spotify 2025 Wrapped templates” on Etsy or Canva using A third-party brand calls its year-end feature "Wrapped," or designs

Spotify's visual design and share card style. something to mimic the Spotify Wrapped experience.
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GET IN TOUCH

Questions? We've got answers.

Whether you're a fan sharing your Wrapped results, a brand exploring what's possible, a developer
building something new, or you've spotted misuse of our IP — we're here to help.

Report IP Misuse Developer Brand Guidelines

Spotted a misuse of Spotify's trademarks or other IP? Let us Building with the Spotify API? Our guidelines cover using our
know. brand in your product.

Full Brand Guidelines Partnership Inquiries

For Spotify's complete visual identity — colors, typography, and Interested in a formal partnership or license to use Spotify
design principles. trademarks?




